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Most planners will need to conduct surveys at some point in their careers, but the conventional survey methods don’t always apply to tricky planning problems, and changing technology is rendering some conventional methods obsolete.  This short course is designed to acquaint students with the theory and practice of survey research as a primary means of data collection. It covers all of the steps in conceptualizing, designing, conducting, and analyzing a survey, through lectures, readings, discussions, exercises, and individual student projects covering the basics of the major stages of survey research. Throughout the semester, the class will discuss examples of surveys for a variety of different groups: households, entire communities, parks and community facility users, workers, firms, commuters, and so forth. The course is not intended to train you to be an expert survey researcher, but you will understand the essentials and be prepared as a planner to enter the rapidly changing world of survey research.

Survey Research for Planners is a two-credit applied methods course.  The class will involve weekly assignments building towards the final project (a survey analysis and write-up). Students complete all the assignments based on either their own independent project or a group survey research project.  Some students bring surveys with thousands of respondents, while others are doing just a few in-depth interviews. This class is designed to help students think systematically about any kind of survey or interviewing project. Given the amount of time it takes to complete a survey, it will not be possible to finish survey research during the 10 weeks of class.  However, it is expected that students will have made significant progress on their individual projects.


During each class session, we will work intensively in small groups analyzing each other’s work.  For this reason, class attendance is very important.  Each class will begin with a work session and conclude with a brief lecture introducing the next topic.

The articles for the class will be available online at the class bspace website.

COURSE REQUIREMENTS

The class will entail eight short assignments building towards the final project (a survey analysis and write-up).  The typical problem set will be one page in length. All of the problem sets will be due the day before class (by midnight) and, if they are to be discussed in class, should be posted on the class bspace website. 

During the first class session, each student will pick three-five sessions during which the class will focus on his/her work (e.g., the sampling strategy, selected survey questions, the write-up).  

The final assignment for the class will be a brief (5-10 page) report, due Friday December 13, that discusses survey design, presents preliminary survey findings, and analyzes results.  This report can take the form of the methodology chapter for a larger report, such as a professional report or dissertation.
Grading

Eight problem sets, 7.5 points each
60 %

Final report



25%


Class participation, 15 points

15%
Problem set due dates

10/10:  Problem Set #1, Devising a research question.
10/15:  Problem Set #2, Revising the research question and devising survey topics.
10/17:  Problem Set #3: Sampling strategy
10/22:  Problem Set #4:  Survey strategy: Which mode to use?
11/5:   Problem Set #5: Draft survey questionnaire

11/14:  Problem Set #6: Conduct survey pretest and reflect on survey problems


11/21:  Problem Set #7: Discuss potential sources of bias
12/3:  Problem Set #8:  Prepare two tables presenting key findings
Discussion dates (subject to change)
10/10    Developing researchable questions

10/15
 Refining the research question and developing survey topics

10/17
 Sampling strategies

10/22    Survey modes

11/5 
   Survey questionnaires and questions

11/7     Survey questionnaires and questions

11/12
 Survey questionnaires and questions
11/14      Survey troubleshooting

11/21    Dealing with bias
11/26    Survey analysis

12/3    Writing up results

COURSE SCHEDULE

Oct 8     Introduction: Social science research and the use of surveys.
Oct 10    Conceptualizing the research project: Developing researchable questions



Problem Set #1 due 
Creswell, John. 2003.  Chapters 1 and 6 “A framework for design” and “Research questions and hypotheses” in Research Design: Qualitative, Quantitative, and Mixed Methods Approaches. Thousand Oaks, CA: Sage.
Nishikawa, Nancy. 2003. Chapter 2, “Survey methods for planners” in Hemalata Dandekar, editor, The Planner’s Use of Information.  Chicago, IL: APA Planners Press.
Oct 15
   Sampling and tailored survey design



Problem Set #2 due
Dillman, Don. Jolene Smyth, and Leah Christian. 2009. Chapter 3, “Coverage and Sampling.” Pp. 41-64 in Internet, Mail, and Mixed-Mode Surveys: The Tailored Design Method. New York: Wiley & Sons.
Oct 17
 Designing and administering the survey: Internet, mail, phone, in person – or focus group?




Problem Set #3 due
Creswell, John. Chapters 9 and 10, “Quantitative research” and “Qualitative research”  Pp. 153-207 in Research Design: Qualitative, Quantitative, and Mixed Methods Approaches. Thousand Oaks, CA: Sage.
Oct 22    Questionnaire design




Problem Set #4 due
Dillman, Don. Jolene Smyth, and Leah Christian. 2009. Chapter 4, “The Basics of Crafting Good Questions.” Pp. 65-106 in Internet, Mail, and Mixed-Mode Surveys: The Tailored Design Method. New York: Wiley & Sons.

Oct 24
  Guest lecturer: Survey Research in Planning

Oct 29
     Interviewing
Rubin, Herbert J. and Irene S. Rubin. 2005. Chapters 1, 5, 6, 8, 9. Qualitative interviewing: The art of hearing data. Thousand Oaks, CA: Sage.

Oct 31    Focus groups
Krueger, Richard A. and Mary Anne Casey. 2000. Selections. Focus groups: A practical guide for applied research. Thousand Oaks, CA: Sage.
Nov 5      Conceptualizing, operationalizing, and measuring variables



Problem Set #5 due
Dillman, Don. Jolene Smyth, and Leah Christian. 2009. Chapter 5, “Constructing Open- and Closed-Ended Questions.” Pp. 107-150 in Internet, Mail, and Mixed-Mode Surveys: The Tailored Design Method. New York: Wiley & Sons.

Nov 7     Finalizing the questionnaire: Survey pretesting, ethics and incentives
Babbie, E. 2001. Chapter 18, “The Ethics and Politics of Social Research,” pp. 469-488 in The practice of social research. (Ninth Edition).  Belmont, CA: Wadsworth.

Nov 12
   The questionnaire, continued
Nov 14   Survey implementation! 



Problem Set #6 due
Dillman, Don. Jolene Smyth, and Leah Christian. 2009. Chapter 7, “Implementation Procedures.” Pp. 234-299 in Internet, Mail, and Mixed-Mode Surveys: The Tailored Design Method. New York: Wiley & Sons.

Nov 19   Dealing with bias: Coverage error, sampling error, nonresponse error, measurement  error.

Nov 21   Coding and processing the data



Problem Set #7 due
Nov 26   Survey analysis: what do you need to know about statistics?
Nov 28    Class cancelled – Thanksgiving break


Dec 3    Writing up results: Technical writing for planners



Problem Set #8 due
Macris, Natalie. 2000. Chapter 6, Explaining Technical Information in Planning in Plain English. APA Planners Press.
Dunlap, Louise. 2009. Selections. Undoing the Silence.
Dec 5
Course conclusion
CCN: 13836


Time: TuTh:  2:00-3:30


Room: 314B Wurster


Units: 2














PAGE  
1

